
 Your Story 
Your Brand 

Good Old-Fashioned Marketing 
 to the Green Consumer 



Question: 

Why do we need good 
old-fashioned 

marketing in the 21st 
century? 



Lƴ ǘƘŜ ƴŜȄǘ сл ƳƛƴǳǘŜǎΧ 



What is 
Marketing? 



ÅMarketing:  
the process or technique of promoting, 
selling, and distributing a product or 
service. (Webster)  

What is Marketing? 

LǘΩǎ ǘƘŜ ǇǊƻŎŜǎǎ ƻŦ ƎŜǘǘƛƴƎ ȅƻǳǊ ǇǊƻŘǳŎǘǎ ƛƴǘƻ 
the hands of the consumer and hopefully  

not losing your shirt!  



! ƭƛǘǘƭŜ ƘƛǎǘƻǊȅΧ 

THEN 

NOW 

You must set yourself, your farm, and your 
products apart. 

tǊƻǾƛŘŜ ƛǘ ŀƴŘ ǘƘŜȅΩƭƭ ōǳȅ ƛǘΦ 



ÅIdentify the potential customer and 
their expectations. 

ÅAnticipate the needs and wants of 
the customer. 

Å/ǊŜŀǘŜ ŀƴ άŀǇǇŜǘƛǘŜέ ƻǊ ŘŜƳŀƴŘ ŦƻǊ 
the product in your customer. 

ÅCreate a sense of value in the 
consumer for the product. 

 

 Marketing is a Process 

Χŀƭƭ ǿƘƛƭŜ ƳŀƪƛƴƎ ŀ ǇǊƻŦƛǘΗ  



ÅWhat is the message you are 
sending to your customers?  

Marketing Message 

ά.ǳȅ Ƴȅ ǇǊƻŘǳŎǘǎΣ ǘƘŜȅ ŀǊŜ ƘŜŀƭǘƘȅ ŀƴŘ 
ŘŜƭƛŎƛƻǳǎΦέ 
ά¢Ƙƛǎ ƛǎ ǘƘŜ ōŜǎǘ ǇƻǊƪ ƛƴ ƻǾŜǊ р ŎƻǳƴǘƛŜǎΦέ 
άtǳǊŎƘŀǎŜ ƻǳǊ ōǊŜŜŘƛƴƎ ǎǘƻŎƪΣ ƛǘΩǎ 
registered, healthy, and productiveΦέ 
ά¢Ǌȅ ƻǳǊ ƘŜǊƛǘŀƎŜ ƭŀƳōΣ ƛǘ Ƙŀǎ ŀ ƎǊŜŀǘ ŦƭŀǾƻǊΦέ 



Why is Marketing Important? 

ΧLŦ ǘƘŜǊŜ ǿŀǎƴΩǘ ŎƻƳǇŜǘƛǘƛƻƴΣ ǿŜ ǿƻǳƭŘƴΩǘ 
need marketing. Marketing is a result of 
competition.  

Success 
Factors 

Your Farm/Products Competitor  
1 

Competitor  
2 

Price Higher than grocery store pork $1 less than me $2 less than me 

Taste Superior, best around average good 

Uniqueness Heritage breeds, AWA certified, 
organic 

Non-heritage breeds, no 
certs 

Heritage breeds 

Availability Seasonal, sell on farm and at market Year-round, sell only at 
market 

Year-round, on farm sales and 
to chefs 





KNOW YOUR 
PRODUCT 
 

Å Do what you know. 
Å Do what you do better than the 

competition. 



KNOW YOUR 
CUSTOMER(S) 

 

Å Know you customer demographics. 
Å Know what your customer wants and 

what expectations they have. 
Å DƛǾŜ ȅƻǳǊ ŎǳǎǘƻƳŜǊ ǿƘŀǘ ǘƘŜȅ ǿŀƴǘΧŀƴŘ 

more! 
 



KNOW YOUR 
COMPETITORS 

 

Å Identify your competitors. 
Å Identify what makes them successful 

or unsuccesful. 
Å wŜƳŜƳōŜǊΦΦ ¸ƻǳǊ ŎƻƳǇŜǘƛǘƻǊǎ ŀǊŜƴΩǘ 
ŀƭǿŀȅǎ ƻǘƘŜǊ ŦŀǊƳŜǊǎΧ 

 



DEVELOP YOUR 
BRAND 
 

Å Your brand is what is going to help set you 
apart from your competitors 

Å Developing ȅƻǳǊ ά.ǊŀƴŘέ ƛǎ ǎƛƳǇƭȅ ǘŜƭƭƛƴƎ 
ȅƻǳǊ ǎǘƻǊȅΧ 
 





What is a brand?  

ÅYour Brand  
the emotional connection customers hold 
in relation to you and the products and/or 
services you offer. 


