Your Sto

Your Branc

Jennifer Kendall

Good OldFashioned /Marketing
to the GreencConsumer

The American Livestock Breeds Conservancy




_ Quesionf Bl

Why do we need good
old-fashioned
marketing in the 2%
century?







What IS
Marketing?




What is Marketingf

A Marketing:
the processor technigueof promoting,
selling, and distributing a product or

service. (Webster) O
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the hands of the consumer and hopefully
not losing your shirt!
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You must set yourself, your farm, and yo
products apart.




Marketing Is a Proce:

A ldentify the potential customer and
their expectations.

A Anticipate the needs and wants of
the customer.

Al NBFGS Fy al LILIS
the product in your customer.

A Create a sense of value in the
consumer for the product.
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Marketing Messag -

A What is the message you are
sending to your customers?
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‘ registered, healthy, and productidet
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Why Is Marketing Important

Success Your Farm/Products Competitor Competitor
Factors 1 2
Price Higher than grocergtore pork $1less than me $2 less than me
Taste Superior, best around average good
Unigueness Heritage breeds, AWA certified, Non-heritage breeds, no Heritage breeds
organic certs
Availability Seasonal, sell on farm and at marketyearround, sell only at  Yearround, on farm sales and
market to chefs
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need marketing. Marketing is a result of
competition.
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KNOW YOUR

A Do what youknow.
A Do what you do better than the
competition.




KNOW YOUR

CUSTOMER(S)

Know youcustomer demographics.

Know what your customewants and

what expectations they have.
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KNOW YOUR™ &
COMPETITOR

A 1dentify your competitors. }
A Identify what makes them successf@

or unsuccesful
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DEVELOP YOUL

A Your brand is what is going to help set you
apart from your competitors
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Developing Your




What Is a brand§g

A Your Brand
the emotional connection customers hold
In relation to you and the products and/or

ran

services you offer.




